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“If we helped grow one person into a leader, 
he/she would then be able to transform 
their community…”

Just like that, it became

12 years
of Growing People 
into Leaders
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FOREWORD

A NOTE 
FROM US

4 |   FOREWORD

Dear Friends, Partners, 

and Supporters,

We are approaching the end of 2020 – what has been a 
rollercoaster of a year for many of us, as it has been for 
many companies and individuals across the world. We do 
hope you and your loved ones are safe and continue to do 
what is necessary to keep the pandemic at bay and 
persevere.

For us at Leaderonomics, it has been an interesting year as 
we have continuously progressed quarter by quarter. 
Unfortunately, and given the nature of what we do, due to 
the spike of Covid-19 cases in Malaysia and the various 
forms of movement controls we undertook as a nation, the 
overall business climate has been severely affected. We 
are continuously looking at how to address and manage 
the challenges that resulted from the economic meltdown 
and instability. At the same time, however, this has been 
also a year of incredible innovation and renewal in the way 
we do things at Leaderonomics. 



Just like in many other organisations, the pandemic and 
the resulting lockdowns have allowed us the opportunity 
to speed up the process of developing stronger digital and 
virtual capabilities in a short period of time. We began our 
digital business in 2016, when we connected a few dots 
and realised the need to start digitising our learning and 
engagement processes, services and products.  This 
journey from 2016, has resulted in numerous digital 
products and services, tons of experimentation and 
significant lessons and growth from our failures and trials.  
Millions were invested in the digital team and products 
over the years,  but it was not easy to see traction as many 
traditional HR leaders took time to warm up to digital 
offerings.  However,  the lockdowns in 2020 has forced 
many organization to increase their usage of digital tools 
and explore some of our tools developed over the years, 
including our newly minted Necole, a Learning Experience 
Platform (LXP), Happily our engagement platform and 
MentorCloud, our AI mentoring matching system.

Other parts of our organisations also quickly leveraged our 
developed digital tools and products and enhanced their 
offerings.  Our community work had an outstanding year 
this year by leveraging our digital infrastructure and 
through smart partnerships with YTL Foundation (helped 
purchase digital hardware for B40 students and teachers)  
and continued our established partnerships with ECM 
Libra Foundation, Hap Seng and others.  Our corporate 
team was also one of the first to launch virtual learning 
interventions (VLIs) in mid-March, just as the lockdowns 
were announced., enabling us to showcase our virtual 
capabilities and become the clear tech leader in learning & 
engagement.

It has been a tough but incredibly productive year where 
we have learnt to be agile and adaptive.  Even though 
many of our physical classes and programmes were 
cancelled or postponed, affecting our usual revenue 
streams, we have coped by streamlining and making 
necessary changes. 

As you journey through this report, we hope that you will 
be able to witness the impact our people, services and 
solutions is making amongst the communities that we 
serve. We continue to help transform our nation - one 
person, one organisation at a time. We seek your 
continuous support and partnership as we continue to 
surge forward, building this amazing ecosystem that will 
empower Learning & Engagement and become the 
Leadership Engine in the region.

Stay Blessed and Stay Well.
Roshan, Hui Ming & The Team At Leaderonomics
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We realise there is no one way to 

grow leaders. 

Our “Science of Building Leaders'' framework guides our 
organisation in helping us grow leaders and build 
communities. In all that we do, our 5 values shape our 
journey of growing together — Relationships, Giving, 
Empowering, Growth, and Building the Future. This is 
how we develop the leadership potential in each person 
that we’ve encountered.

Over the years, we have built and grown people from 
different backgrounds, and at different stages of their 
journey. The Leaderonomics ecosystem is unique and 
intricate, with its various parts addressing different areas 
and needs as you will later come to know in this report. 

CONNECT
-ING THE 
DOTS

THE ECOSYSTEM

CONTENT - To democratise leadership and to make leadership resources accessible

COMMUNITY - To build communities of love through leadership and community developmen

CORPORATE - To transform organisationst.

DIGITAL - To provide digital solutions to building leaders in an increasingly virtual world. 

COUNTRY EXPANSION - To reach out to developing countries

OVER THE YEARS



2009
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2007

2013

2011

■Roshan, Hui Ming, Alvin and Ming Ern start 
conversations on kickstarting Leaderonomics
■Mission & Vision of Leaderonomics established

■ 1st DIODE Youth Camp held in Port Dickson with 100 campers
■ 1st customers - J&J, MISC
■ 1st global summit organised with 500+ attendees
■ Partnership with STAR established
■ Work begins on the Science of Building Leaders Framework 

■ Launched The Leaderonomics Show
■ 1st TAP programmes launched - Sime Darby & Maxis
■ Multiple youth camps run throughout the schools holidays

■ 1st large-scale mentoring client signed - Bursa Malaysia
■ Formed MAD Agents where past campers return as volunteers
■ Special book produced called  “What’s After SPM” with community 
leaders

■ 1st Blog site: Leaderonomics.com

■ Launched Leaderonomics Club in first school - MBSSKL
■ Launched DoGood Volunteer portal (>150,000 volunteer hours 
recorded)

■ Launched dedicated TV Team
■ Took over DropZone (Previously known as Shelter DZ since 2006)

■ Launched weekly content pullout in The Star newspaper
■ Launched Leaderonomics Media
■ 1st Parenting workshop

■ Re-Launched revised content site (Leaderonomics.com)
■ Launched iLeaderonomics
■ Launched Assessments division

■ Leaderonomics Thailand established
■ 1st exponential growth in customer (>250 customers in Malaysia)
■ 1st ‘revenue boom' (exceeding RM 10 million in a year)

■ Launched Leaderonomics Cambodia

■ 1st 21 MAD Days

■ 1st LEAD Convention held

■ 1st major restructure in Leaderonomics incorporating Digital

■ 1st workshop in China for Microsoft

2012

Brief History

2008

2010

2014

2015
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●Launched Leaderonomics Digital

●1st Learning Management System (LMS) 

developed in partnership with CN 

●1st SME Conference

●1st major Cambodia customer - Smart

●Launched “Kembara Kepimpinan” Book 

●Launched Leadership Nuggets Book

●1st MAD Youth Summit

●1st round of negotiations with the STAR Media Group for 

business buyback

●1st Partnership signed with MSN for weekly content

●Launched Team Building division
●Launched Leaderonomics.com BM
●Successful Management buyout from Star Media Group
●Launched Leaderonomics Academy, a Learning 
Management System (LMS)

●1st incorporation of Leaderonomics Digital in the 
e@Stanford programme in the US  - Stanford University & 
MaGiC

●1st Offshore Coaching Programme

●Launched MentorCloud system

●Launched Leaderonomics India

●Launched Podcast unit (Spotify and other podcast 

partners)

●1st Digital Pullout (from Star Media to 

Leaderonomics.com)

●Launched India & Indonesia YouTube channels

●1st Largest Cohort for Team Building (Coca-cola 1,000 

pax)

●1st programme delivery for Leaderonomics India

●Largest ever MAD Youth summit held in Feb 2020

●1st Virtual Youth Summit (Tawau Convention)

●1st Digital Youth initiatives (GILA, CAMEL, RISE UP)

●Launched Leaderonomics virtual Youth Clubs 

●1st HRDF Webinar series empowering 18,704 individuals 

during the start of lockdown in Malaysia

●Launched Virtual Learning Interventions (VLIs)

●1st  Collaboration between Leaderonomics MAD 

Movement + PichaEats Zaza project to thank frontliners 

(129 boxes of Meals at RM15 each, 46 Thank You 

Mesages, compiled into 13 Videos)

●Incorporation of Leaderonomics Singapore

●1st representative – Leaderonomics Europe (Cyprus) 

●1st fully virtual Leadership Development, Assessments & 

Team Building programmes

●Launched Necole

●Launched Happily app

2019

2017

2018

2016

2020



GOLD

SME Employer of the Year (MIHRM)

Excellence in CSR Practices

Best Psychometric Testing Provider

Best Management Training Provider

Best Leadership Development Consultant 

Best Learning Management System

Best Executive Coaching Provider 

Best Digital Learning Provider

SILVER

Excellence in Employee Engagement

Excellence in Workplace Well-Being 

Best Employer Branding Consultant 

Best E-Learning & Mobile Learning

Employer of the Year

RECOGNITIONS
Digerati 50 

Top 10 Best Workplaces in Malaysia

MDEC GAIN Company

AYA Youth Award

Social Enterprise Accredition - MAGIC

OUR 
AWARDS
Your partnership has 
provided us recognition 
through awards that help 
us build credibility as an 
authority on leadership 
development. 



THE ECOSYSTEM
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By the end of 2019, we built an 
ecosystem of different units that we 
founded to help in journeying with a 
person throughout their leadership 
journey. From Community, to 
Corporate and Content, they all 
support one another to grow people 
into leaders and to build communities 
of love. As we evolved, Digital came 
into the picture to expand our impact 
beyond physical limits across different 
countries to scale our work. 

We believe there is strength in diversity and having a 
wide skill set. We know we cannot do everything alone, 
and therefore leverage the multiple networks that we 
create to involve as many people and experts as 
possible in the journey we embark upon. 

The diagram on the next page shows the different areas 
that we are involved in, along with a network of people 
from different communities and nations. Leadership 
content is made widely available online for free through 
our content site leaderonomics.com to build individuals 
and transform organisations, the ones who will 
eventually transform the nation. We’ve extended our 
leadership content in videos and podcasts to further 
support the ecosystem.
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Executing

Middle level 
managers

Senior level 
managers

CEO 
C-Suite

Publishing, Podcast, Production, leadership development content.

Foundational

C
o

m
m

u
n
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y

Leaderonomics 
Clubs
Engages kids & 
youths (8 - 18 years) 
through a 5-year 
curriculum of 
character 
development

Youth
Offers a variety of 
unique leadership 
camps with aims to 
empower, grow & 
challenge children 
& youths into 
leaders

C
o

rp
o

ra
te

D
ig

it
a

l

Fresh 
graduates 

Emerging

Team Building
Impactful experiences that bring people to work better together effectively 
& efficiently

Talent Acceleration Programme
A series of thoughtfully crafted, compounding experiences

Coaching
Driving intentional conversations that inspire personal & professional growth

Speaking Engagements
Bringing you experts, leaders, advisors, & speakers from all over the world, 
when & where you need it

Learning
Provides a customised learning curriculum - aligned to your people & business 
strategy, that grows your people’s skills

Assessment
Identifying your best people, leading to effective people development & 
smooth succession planning for all levels

Consulting
Offers strategic retreats for meaningful discussions & important decisions that 
can shape an organisation’s direction

Based on

Science Of Building Leaders

Mentor Cloud
A platform that facilitates establishment & continuation of meaningful 
mentoring relationships

Leaderonomics Academy
A learning management system that monitors, measures, manages & 
delivers online & offline learning activities

Necole
Mobile-first online learning platform which pulls content from multiple 
sources, with customisation to fulfill learning needs

MAD Movement
We put into action our commitment to help organisations in the non-profit 

sector thrive & attain their goals
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Empowering Youths To Make A Difference

25,778
People Impacted

7,967
Hours Invested

900
Communities Reached

*Numbers cumulative until end of 2020

2020 Impact



Empowering Youths To Make A Difference

WHY WE DO WHAT WE DO

Communities can greatly influence an 
individual’s early years. Years that are 
instrumental in developing character and values. 
Those very same individuals will one day give 
back to their community, helping to raise a new 
generation better than them, and so the cycle 
goes on. 

At Leaderonomics, we understand the importance of community and 
believe that social responsibility helps enrich and empower communities. 
The new generations that come from these communities can then join 
the workforce as talented and compassionate citizens, each one a leader 
unto themselves. 

Impact enough of these communities, and raise enough of these leaders, 
and we see nations transform.

This year allowed us the opportunity to implement new ways of reaching 
out and working with youth. And it has actually helped us reach many 
more students, and many more communities, thanks to the openness of 
youth to digital means of connecting. 

“After having 3 weeks of leadership boot camp, it was a very memorable journey during 
this MCO period. I love that we are given chances to use variety of platform such as 
Leaderonomics Academy as our main learning platform, Zoom and Google Hangouts as 
our virtual meeting centre. Throughout those 3 weeks, I really got to learn and 
understand even more about myself and really got to know other skills on promoting 
myself and I got to prepare to face the career world. Our main platform really serves 
well in keeping us on track on what needs to be done and it’s convenient to finish 
assignments that were given. The trainers that were teaching us throughout the boot 
camp were all energetic, very helpful and really gave us a lot of advice and tips for our 
future. Hope to have this kind of boot camp physically but Leaderonomics really 
managed to get the camp to go on even though it’s virtually.”

Nur Anis Muhammad Azrul 
(MDEC Digital Ninja Leadership Bootcamp)

COMMUNITY  |   17
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Empowering Youths To Make A Difference

*Photo taken from a camp by Leaderonomics and does not represent persons mentioned in the above testimonials

MALAYSIA

78 Clubs

Kuala Lumpur.
11 Clubs

Leaderonomics School 
Clubs

Penang.
4 Clubs

Kelantan.
2 Clubs

Malacca.
1 Club

Johor.
13 Clubs

Sabah.
31 Clubs

Selangor.
10 Clubs

Negeri Sembilan.
1 Club

Sarawak.
2 Clubs

Perak.
3 Clubs

CAMBODIA

15 Clubs

ONLINE LDR CLUB

520 Users

Kelab Leaderonomics (Leaderonomics Club) is officially approved by Malaysia’s Ministry of Education

FUTURE PLANS FOR OUR CLUBS

CAMBODIA & BRUNEI

MALAYSIA

2020

Launched in 
Cambodia

15 x pilot schools in 
Cambodia launched 
in Nov 2019

202120192011

Launched with 1 
pilot school

2019

2016

Launched in 20 
new schools

After testing and 
validating our 
curriculum for 5 
years

Established in 
46 schools (as 
of August 2019)

In 8 out of 13 states 
of Malaysia (3 
refugee centres and 
43 schools)

Launched in 
Brunei

2 x pilot schools in 
Brunei launched in 
February 2020

To have 2,400 
club students

Scaling to reach 2,400 
students across 
Malaysia in 2021 

Expanded reach 
in every state of 
Malaysia!

Expanded reach in 
the last 5 states: 
Terengganu, 
Pahang, Perlis, 
Kedah, Perak 

2020

2021

To launch in 4 
new countries 

Targeting 
developing Asian 
countries

BRUNEI

2 Clubs

OUR CLUB REACH 
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Empowering Youths To Make A Difference

Connecting with high potentials while imparting 
LEADERSHIP VALUES in their homes over 10 days

10 G.I.L.A. DAYS 
G.I.L.A. stands for Growing in Leadership Action

C.A.M.E.L.
Coaching and Mentoring Effective Leaders

Companionship
Acceptance
Mindset
Exam Stress
Love

Confidentiality
Accountability
Morality
Ethnicity
Loyalty

S.I.T.E.
Situational Intelligence Teens Engagement

An interactive problem-solving, thought processing & 
role playing dynamics in various situations 5 sessions 
(online or onsite)

Piloted at 2 schools in Johor with teachers for now

10 schools 55 students 

20 schools 350 students 

MORE INITIATIVES 
EXECUTED IN 2020

SOME KEY NEW PARTNERSHIPS IN 2020 HELPING YOUTHS

VIRTUAL 
BOOTCAMPS

INTERACTIVE 
WORKSHOPS

COMMUNITY  |   19

NATIONWIDE ECO-
AWARENESS 

COMPETITION

COMMUNITY 
BUIILDING IN 

SABAH
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Enabling Organisations And Individuals 
To Reach Their Goals

67,540
People Impacted

45,382
Hours Invested

786
Organisations Partnered

*Numbers cumulative until end of 2020
*Not inclusive of corporate programmes conducted by Leaderonomics country partners 

2020 Impact



Enabling Organisations And Individuals To Reach Their Goals

WHY WE DO WHAT WE DO

When a person is ill, they visit a doctor for diagnosis and treatment. 

So where does company go when they face disruptions that prevent them 
from performing their best? Leaderonomics.

As we deliver solutions to companies, solving existing issues and 
preparing for future ones, we transform corporations into environments 
that cherish and nurture leadership development. 

Employees in these environments will go on to lead their organisations 
and contribute to the development of their communities.

As the bulk of the work we do in corporate has been physical 
interventions, this part of the business was hit hard this year. However, we 
did get the opportunity to pivot and run virtual interventions with, in some 
cases, new clients. 

“An organization's ability to learn, and translate 
that learning into action rapidly, is the ultimate 
competitive advantage.” 

- Jack Welsh, former CEO of General Electrics

We are impressed with the amount of commitment given by the team for each 
engagement. Leaderonomics uses a variety of innovative learning processes to 
fully engage our staff and their programmes are tailored to our needs. Their 
programmes are practical, pragmatic and relevant to our staff. They can take the 
learning from the programme and transfer it instantly into the workplace. 
Learning are mane fun; which is good because people learn best in a relaxed 
and enjoyable environment. Good job!

People Development Centre of Expertise, Group Human Resources Division, 
Tenaga Nasional Berhad
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Enabling Organisations And Individuals To Reach Their Goals

It’s been an awesome experience working with Leaderonomics and 
looking forward to more amazing work together!

Head, Employer Branding & Planning Group Talent Sourcing & 
Development, Group Human Capital, Maybank Group

Leaderonomics Talent Accelerator Programmes are one of a kind, 
where participants enjoy learning through endless simulations and 
personal coaching. Through this method, difficult concepts are 
broken up into small “learnable and applicable pieces” which are 
continuously applied in role plays. Participants enjoyed discovering 
how they as leaders are held hostage in their minds, everyday at work 
or at home, rendering them helpless and ineffective. But they also 
quickly discovered how to free themselves from this entrapment & 
negative state of mind, by seeing through the eye of the mind, 
rewiring their brains and applying effective dialogue and negotiation 
to work things out for mutual gains. Through Leaderonomics TAP, our 
high potentials have been exposed to so much more than classroom 
type training, making the learning more relevant and sustainable. 

Assistant Vice-President, Malakoff Corporation Bhd. 

The acceleration programme brought about a big change in the way I 
look at things from a leadership perspective. Being a CEO for a day 
shows the highest responsibility you have to carry on your shoulders 
and what skills you should have to be a good leader. I’m using some 
of them in my daily collaboration with my teammates. 

Network Engineering & Operation Manager, Network 
Implementation & Ops. Maxis Bhd. 

We are impressed with the amount of commitment given by the team 
for each engagement. Leaderonomics uses a variety of innovative 
learning processes to fully engage our staff and their programmes are 
tailored to our needs. Their programmes are practical, pragmatic and 
relevant to our staff. They can take the learning from the programme 
and transfer it instantly into the workplace. Learning are mane fun; 
which is good because people learn best in a relaxed and enjoyable 
environment. Good job!

People Development Centre of Expertise, Group Human Resources 
Division, Tenaga Nasional Berhad
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25,955
People  Impacted

693,916
Hours of Engagement

76
Organisations Partnered

Enabling Organisational Learning 
Whenever, Wherever

*Numbers cumulative until end of 2020

2020 Impact



Enabling Organisational Learning Whenever, Wherever

WHY WE DO WHAT WE DO

As the world embraces digitisation, many 
needs and constraints can be solved through 
digital solutions. This is revolutionary as with 
the right digital tools and strategies, we can 
now transform communities through 
sustainable solutions and maximising impact.

Additionally, digital learning presents an increasingly viable 
alternative as a medium of instruction for promoting learner 
engagement and measuring outcomes.

Leaderonomics Digital therefore aims to provide a range of 
solutions that can be tailored to the requirements of any 
particular organisation and community. With the lockdown 
this year it has become even more salient that digital is the 
way forward in organisations, and learning is only one 
aspect of it. This year has been challenging because of the 
reduction in spending, but in terms of accelerating our 
efforts to create, perfect and push digital solutions, it has 
been a fruitful year.

In using necole over the last few weeks, I am amazed of its utility and benefits. 
I think you and your team have hit the Holy Grail in Human Capital 
Development!! I now get material when I want it and get reminders that there 
are new materials and also programs to complete at my own time. The 
keyword is the ability to curate the learning and development to a particular 
person hence making it all more relevant and beneficial and most importantly, 
play a key part in ensuring development of their company goals. 

Rejie Samuel, Board Director & CEO
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Enabling Organisational Learning Whenever, Wherever

Stats of year 2020

DIGITAL INITIATIVES 
EXECUTED IN 2020

Necole
Due to the long sales cycles for most of our products 
compounded with the fact that cash spending has 
gone down in most businesses, we are now shifting to 
a service model. Our Necole offering is a learning as a 
service offering. Companies subscribe to our 52-week 
leadership development delivered through our 
Necole learning experience platform. 

We are mobilizing as a company to get behind the Necole push in Q4. This includes both 
B2C and B2B with multiple initiatives in each segment.

We now have learning tracks for Leadership 52, Youth 52 (youths between 14-18 year old's, 
and Technology 52, for those interested in technology topics, with a few more learning 
tracks on the way. Other learning tracks in the pipeline include Sales 52, Entrepreneur 52 
and Wellness 52.

We are moving slowly up the user subscriber base with sales in Malaysia and 
internationally. The plan is to end Q1’2021 with 10,000 subscribers on the platform. 
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Enabling Organisational Learning Whenever, Wherever

Stats of year 2020

MentorCloud
A platform that facilitates the establishment and 
continuation of meaningful mentoring relationship, 
providing a ground for mentees to initiate 
intentional conversations with mentors of same 
values and interests before deciding to move 
forward with mentoring relationship. 

Happily 
A mobile solution for HR to measure and 
understand employee engagement while 
helping managers transform negative states into 
positive states. 

Leaderonomics academy  
A Learning Management System that does so 
much more. Deliver diversified learning 
experiences that are skills mapped and tracked. 
Monitor, measure, manage and deliver online 
and offline learning activities within an 
organisation to achieve higher productivity. 

We have onboarded this new solution this year right before Covid-19 hit. Since then, we 
did an aggressive marketing push in October, and have generated a lot of good leads for 
this product with at least 3 solid leads to close before the end of Q1 2021. Most 
companies have asked us to reach out again next year when there is more will to spend 
money due to cutbacks.

For this solution, we have 4 major customers this year, securing recurring revenue for 
each of them throughout the year and beyond. 

Mentorcloud has not been a priority for us to push this year aggressively. Even so, we 
so have a few strong leads that we are looking to close in Q1 2021.
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4741 
Articles

739
Videos

98 
Podcasts

CONTENT
REACH
In 2020, we reached a global 

audience of over 50,000 monthly 

leaderonomics.com (EN) readers

from over 190 countries as you will 

see in the map in the later pages.

leaderonomics.com

youtube.com/user/leaderonomicsmedia

open.spotify.com/search/leaderonomics

*Numbers cumulative until end of 2020



This was the first time I came 

across Leaderonomics and I 

cannot resist to mention here that 

it’s the case of love at first sight.

Tears started rolling down on my cheeks while reading the 

write up and it brought back all my childhood memories as I 

could easily relate myself to it.

A salute to you and your team for dedicating this edition to all 

those people who do jobs which are normally considered 

menial and thankless. These people who we see daily 

working around us but often ignore them without realizing 

and acknowledging their significant roles in our lives. The 

honor and respect shown to them by your team is well 

appreciated.

Irene Johnson, 2017

“Celebrating The Unsung Heroes Among Us”
From an email sent in response to our newspaper/online pullout: 

leaderonomics.com/pdf/MSJ-170722.pdf

*Photo taken from stock images and does not represent persons mentioned in the above testimonials
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FOOTPRINT ACROSS NATIONS

United States.

975,763

United Kingdom.

183,999

Our overall reach has spread wide over the nations through our 3 main arms of our work in 
Corporate, Community, and Digital, alongside our content site Leaderonomics.com.

Digital Clients & Partners

Community Clubs (Schools, Communities, Foundations, Colleges) 

Content Reach (Top 5 Countries: Views + Listens from L.com, YouTube, Spotify)

Corporate People Impacted (Overall Programmes)

Leaderonomics Country Partners 

*Numbers cumulative until end of 2020
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India.

314,020
2,450
26

Thailand.

2,316

Australia.

118,072

Singapore.

91

Malaysia.

78
1,173,733
67,200
25,881

Cambodia .

14
36
48

Brunei.

2

*Numbers cumulative until end of 2020



2021 VISION

MOVING
FORWARD
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We are grateful for the 
past 12 years of growing in 
various aspects of our 
work and impact. 

That said, it is only the beginning of building a 
foundation. We look to grow together in new 
ways that move us towards our vision in these 
3 main areas.
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Our 2021 mission is to be the trusted strategic partner 
in "holistic" human capital development that helps to 

create business value in client organizations

Our Corporate units are always open to working with potential vendors, 
trainers and facilitators that strive to provide engaging and authentic 

learning experiences based on leadership development. We value open-
mindedness and a determination to deliver one’s best every time. Above all 

else, such partnerships will always be mutually beneficial for both parties. 
Whether long or short-term, we remain open to any and all opportunities that 

come our way.

Our 2021 mission is to be your preferred community 
partner that impacts youth

Our Community units welcome collaborations that together can increase our 
impact and reach as we build leaders up from the grassroots. We are fully 

committed to community engagement and empowerment, and welcome all 
those who share our passion.

Our 2021 mission is to be the trusted solution provider 
to deliver more effective and scalable employee 

Learning & Engagement through positive and 
engaging interactions

If your work involves providing digital solutions to 21st Century problems 
within the Learning and Engagement space, we’d love to explore potential 

partnerships. As one of the most unpredictable and exciting spaces to work in 
currently, we aim to develop relationships that can lead to the creation and/or 

spread of unique products and services that can address the pain points of 
modern day individuals and organisations. 



PARTNERS

“Alone we can do so little; 
together we can do so much.”
- Helen Keller
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RM 3’MM ECF Platform

• Open to public (min ticket size RM2,500) –
anyone can invest!

• Funds collected will be used for-> Scaling & 
Growth of our organisation

• Platform is LIVE!!: Fundnel

• Access to 1:4 matching grant via MyCIF and 
all investments will be tax-exempted for 
tax year 2021 (up to RM100k investments 
into Leaderonomics)

RM 17’MM II /VCs

• Primarily discussions with VC (big ticket 
investors) – not accessible to retail 
investors

• Weekly calls with about 4-5 VCs (good 
interest shown to date; a lot rests on sales 
traction on Necole).

• VCs to mention: Nordic Eye –> pending 
sales traction on Necole / Digital. YCP 
Solidiance / Blackpebble   –> support to 
reach investors through VC networks.

In 1Q 2021, we opened up Leaderonomics to Investments, enabling
our friends and family, to become deeper partners and 
stakeholders in our mission and journey. 

We believe that our impact, digital traction and significant amazing 
new virtual simulations can be scaled across nations. As such, we 
are looking for a Series A investment round up to USD 5MM, and 
are currently working with Fundnel (a Singapore-based investment 
house) to administer our Series A round. Here is some information 
on the investment plans if you may be keen to be our owner and 
shareholder & join in our exciting journey ahead.

FUNDING 
SPLIT

FINANCIALS   |   13

2021 PLANS

https://app.fundnel.com/my/deal/329/nurturing-future-leaders-through-democratisation-of-knowledge-and-management-know-hows#documents
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To the hundreds of client 
partnerships we’ve had, including 
the above mentioned, 

THANK
YOU
for partnering to Make A 
Difference through the 
work that we do together!

At Leaderonomics, our core mission has always been 
the growth of leaders to transform nations and 
ultimately the world. It’s an ambitious undertaking, to 
say the least. Certainly, it isn’t something we could have 
done by ourselves. 

Therefore we offer our sincere gratitude to the many 
partners we have had along the years who share our 
mission. To our sponsors for events and camps, our 
overseas partners in India and Thailand, business 
partners, and partners in this mission... Thank you for 
the impact that we thrive on.

As the world goes through disruptions and leadership 
becomes ever more important, we look forward to a 
continued partnership with every one of you as we 
transform the nations together.
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We cannot become what we need 
by remaining what we are.

John C. Maxwell



ENDING NOTE  |   27

ENDING NOTE

“A new Leaderonomics 

for 2021”

Reflecting on 2020, we as a team have so 

much to be grateful and thankful for. 

Despite many challenges that Covid-19 

brought, the willpower and grit of our 

people who are united towards the 

mission stands strong, breaking through 

every obstacle that came our way, though 

not perfect nor the same as before, but 

new, fresh, creative and future oriented. 

We predicted years back that our current 

business model would be disrupted in a 

few years time, which was why we 

embarked on HR tech  investments since 

2016 onwards. That few years which we 

thought we had,  got accelerated to a few 

months. With our usual business model 

being disrupted at accelerated pace, we 

made hard decisions, took multiple risks, 

became myopic in our plans and 

execution and created whitespace to 

imagine, reimagine, create, recreate, co-

create, pivot, pilot, fail and get back on it 

again and again. That spirit to surge 

forward has transformed our organisation 

to an ecosystem that is becoming future 

proof and a force that will see the 

transformation we envisioned 12 years 

back, come to be. We are ever thankful for 

the support from our partners, clients, 

investors, collaborators and volunteers 

who are in this game together with us. 

Ang Hui Ming
Group COO & Co Founder

“The world needed a 

little fixing, so we 

thought we’d try. And 

continue to keep trying 

and fixing… We will 

keep going forward, 

regardless.”

Almost 12 years ago, we helped define the 

social enterprise space in Malaysia. Today, 

we have grown into an organisation that 

helps build digital infrastructure in both 

corporations and communities, helping to 

define the HRTech and EdTech space.  

Additionally, our service-led learning & 

engagement transaction business, is 

searching for new ways to enable people 

to learn and connect more effectively and 

efficiently and become better leaders.  In 

this world looking for answers, we want to 

keep asking the tough questions and 

trying to find solutions for it.  And our 

promise is that regardless how tough the 

situation, we promise to keep going and 

going and going.  And we will not rest till 

we achieve what we set out to do 12 years 

ago – grow people into leaders, build 

communities of love and transform the 

nation.  The dream continues…

Roshan Thiran
Group CEO and Founder



www.leaderonomics.org

Growing People into Leaders, one person at a time.


